Hotel booking mobile website (App)

Competitive pencnmark
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Competitors
Homepage (Key site)
Search (Key feature)

Accommodation (Key site)
Checklist
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App: airbnb

O3 R B 16:58

(). Wo soll es hingehen?

Noch kein
festes Reiseziel?
Kein Problem.

Ich bin flexibel

Website or App:
App
First impression:

Minimalistic and aesthetic design, app is
reduced to the important features.

Assumptions:

Used by people who want to go on private
vacation with a special location or a special
experience. Mostly used by flexible people who
want to connect with other people.



App: B&B

B«B

HOTELS

U O %N ©5)#19:18 Website or App:
Hotel suchen App
Hotel, Stadt, ... First impression:
T Very clean and unemotional app with less

pictures. Focus on the booking process.

Assumptions:

1. Zimmer: 1 Erwachsener

Used by people for business trips not for holiday

vacations. Focus is on the fast and easy booking
Zimmer hinzufiigen process.

Geschéaftsreise



Mobil website: Once in a lifetime

AR © RN B)#19:19 Website or App:

> @& oncelifetime.com/en @ : Mobile website

. First impression:
—— EN % : L
LIFETIME Very emotional and design aesthetic website

with professional images and personal texts.
Assumptions:
Hotel gets booked by people who want to have

a dream vacation with a wonderful dream time
and no worries.




Competitors | Homepage | Search | Accommodation | Checklist

App: trivago

trivago

© %N ®)#20:56 Website or App:

| trivago APP

First impression:

Sober app with informational and unemotional
features. Focus on informational booking
research.

Reiseziel >
Hamburg

Zeitraum Zimmer

2. Feb. - 3. Feb. 2 Gaste, 1 Zimmer Assumptions:

Used to search for targeted vacations, not used
for research on holiday inspiration.

Auf dem neuesten Stand? Die Beschrankungen
rund ums Thema Coronavirus andern sich
haufig. Bitte informiere Dich vor Deiner Reise.
Pass auf Dich auf!

Competitive benchmark | Anja Buhrmann



Competitors
Homepage (Key site)
Search (Key feature)

Accommodation (Key site)
Checklist



App: airbnb

= Logo: No logo shown, only an
icon in the middle of the bottom
navigation bar. To show the logo is
not absolutely necessary, because
the user opens the app on purpose
and knows wich company he is
using.

Search options: Two options:
search bar at the top and ,| am
flexible" button on top of the
image. The first search bar is at the
top, so that the user sees it first.
There is a question in the search
bar, so that the user is addressed
directly.

Cropped Image: To show the
user that he can reach more
information by scrolling down.

Positive = Neutral — Negativ

Stobern

® 2R B0 16:58

(). Wo soll es hingehen?

Noch kein
festes Reiseziel?
Kein Problem.

Ich bin flexibel

Start Image: Images are personal,
emotional, curious to trigger the
desire of the user to go on vacation
and / or to experience something
special.

Headline: Direct approach to the
user: asks if the user has a problem
and immediately gives the solution.

Bottom navigation bar: Al
important features at a glance.
Simple and intuitive navigation that
is used in apps like Instagram,
Pinterest or Spotify. It's a learned
navigation, simple to understand.



App: airbnb

al = R [OF I N | [OF I N | O 3R B0 16:59

Search Bar: Sticky, so that the user
(). Wo soll es hingehen? (). Wo soll es hingehen? (). Wo soll es hingehen? « sees it first and can reach it from

e oweey everywhere at the side.

Images: Emotional images to

Entdeckungen create feelings like curiosity.

fUr zuhause

Unser Neuzugang:

Airbnb-

. Button style: Different kinds of
button styles, there is no obvious

GeSChenk' +— reason why. (1. button rounded, 2.
button with corners rounded, 3.
karten L button rounded with shadow)

Support Gastgeben = Side scrolling: Side scrolling to
Jetzt kaufen . 5
get more information on one page
Hilfe-Center Infos for Gast! with less scrolling. Not every user is
Hol dir Unterstitzung Die besten Tipy familiar with this feature. But with

the cropped text at the right side

o . it's easy to understand.
Inspirationen fir deine nécl e oo ik e
Cropped images: The side is
: > T o S splittet in parts that have the size of
- one sereen. So the user can see al
e S information of one part in once.
Additionally the parts are cropped at

i &

Q

- the bottom to show the user that
S W @ & Cg s.?\ v @ @ Cg s.?\ v @ & , E:] ; @ there are more information he can
ST ST scroll to.

Positive = Neutral —= Negativ
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App: B&B

= Logo: No logo shown. That's not
absolutely necessary, because the
user opens the app on purpose
and knows wich company he is
using.

= Color: The font color is difficult
to read at a white background,
respectively the white text color at
the green background.

Positive = Neutral — Negativ

A =N O 3R [B51919:18

Hotel suchen

Hotel, Stadt, ...

Heute Abend 4+—

1. Zimmer: 1 Erwachsener

Zimmer hinzufligen

Geschéftsreise G

Aus Ihrem Kalender hinzufiigen
Wabhlen Sie einen Zeitraum aus lhrem Kalender

Quicklink: The current evening is
selected before, so that the user can
book faster.

Business trip: Possibility to switch
to business trip.



Mobile website: Once in a lifetime

u Logo: Logo centered and easy
to find and helps the user
orientate himself at the website.

Menu: Menu and quicklinks like
language and phone number are
easy to find at the top of the
header.

'=| Titel Text: The title is cut of at
the bottom and at the right side.

Positive = Neutral — Negativ

PR O3 N B 19:19

() & oncelifetime.com/en (2

;/7 %/275"4//31///@)
HOTELS
FOR MOMENTS /Z;

'=| Icon: Only an icon to get to the
booking page, does not stand out
from the other icons at the top.

ﬂ Image: Images that trigger the
desire to go on vacation.

12



Mobile website: Once in a lifetime

= Language: Language switch
button is not available while the
menu is open.

u Menu: Important menu items
at a glance.

B2 Menu overview: The user can
find all important information he
needs to know about the hotel in
the menu. Orderly distribution
between the menu items and the
contact information.

Positive = Neutral — Negativ

I N | ® 3N B2 19:33

{3 @ oncelifetime.com/en G2 ¢

B
W
LIFETIME

Home
About Us
Destinations
LLxperiences

Contact

News + Gallery

% +33(0) 142152708

8 contact@once-lifetime.com

0 in|

Newsletter

= Search: No search possibility,
neither in the top menu nor in the
burger menu.



Mobile website: Once in a lifetime

R N OF =N % 42N O3 N B2 19:20

Header: Sticky header to help the
& ¢ ¢ (/(7 <4—  user orientate himself on every part
LIFETIME LIFETIME of the homepage.

artistic and human values. True a

their destination, they promise a

sincere experiences. = Map: Feature works fine at the

desktop website, but not on mobile

Destination .
view, parts of the map are cut off.
— Explore more
B  Checkln = Booking tool: No differentiation
between the field options. All have
the same color and are therefore
®  Check Out difficult to identify as field buttons.

— Discover our destinations Button: Buttons style easy to
identify and text is supported by
an icon.

ABOUT US

nd, France

Images: Emotional and
professional images that look more

like art than like typical hotel
Jewel of the Atlantic coast the pictures.

ONCE IN A LIFETIME offers:

selection of insiders' addresses# \/illa Clarisse

world
Our properties stand out by thei

artistic and human values. True am| Island of Ré is an authentic island

their destination, they promise aut

Positive = Neutral —= Negativ



Mobile website: Once in a lifetime

ol a.ﬂl @*.

IN A
LIFETIME

Villa Clarisse is a former 18th

= century cloister located in thy
- historical center of Saint-Mar
Ré a UNESCO heritage site

a charming fishing harbor

5 —  Explore now

DISCOVER Ol

EXCLUSIVE
EXPERIENCHES

© All world

Each of our hotels promises unexp

precious moments , creating memo

Positive = Neutral —= Negativ

Once in a Lifetime: a ne
luxury hotel affiliation

Read more —

IN A
LIFETIME

IN A

LIFETIME

COMPANY RESERVATION

About us Destinations
Contact Experiences
Press & news
Gallery
Become a Member

Travel Industry

GET IN TOUCH

+33(0) 142 15 27 08

contact@once-lifetime.com

O3B R B2 19:20

= Arrow: Arrow is not available till
the end of the page.

= Logo: Not necessary because of
the sticky header.

Menu: All important information
at the footer in a glance.

= Button: It's not alway obvious
what is clickable and what not.

- Differentiation: Less
differentiation between the different
elements like news, gallery, text
blocks etc..



App: trivago

= Logo: No logo shown. That's not
absolutely necessary, because the
user opens the app on purpose
and knows wich company he is
using.

u Button style: Clear
differentiation between the
button functions, commmunicated
by the style (Grey text field, white
option field, blue button admit
field).

Search results: Last search
results for a quick and easy
resumption of the search.

Positive = Neutral — Negativ

trivago

Hamburg

2. Feb. - 3. Feb. 2 Gaste, 1 Zimmer <

BTN

Auf dem neuesten Stand? Die Beschrankungen
rund ums Thema Coronavirus dndern sich
haufig. Bitte informiere Dich vor Deiner Reise.
Pass auf Dich auf!

LETZTE SUCHEN

Hamburg

2. Feb.-3. Feb

= . & L © <

Unterkiinfte

Fields: No overload on
information, just the important and
needed facts for the first search.

Button: The search button is easy
to identify and to find.

= Corona: Important news about
corona at the middle of the page.

Bottom navigation bar: Al
important features at a glance.
Simple and intuitive navigation that
is used in apps like Instagram,
Pinterest or Spotify. It's a learned
navigation, simple to understand.

16



Competitors | Homepage | Search | Accommodation | Checklist

App: trivago

o% JEN O 3N W2e20:57

Hamburg Hamburg Sticky search bar: The user can
O\ 2.Feb.-3.Feb. 2 Gaste,1Zim O\ 2.Feb.-3.Feb. 2 Gaste, 1 Zimmer e — see the search bar and change his

, ' search from all over the page.
Auf dem neuesten Stand? Die Besc

rund ums Thema Coronavirus andel
haufig. Bitte informiere Dich vor Deil

A Du suchst fiir heute ein
| : b o
Hotel in der Nahe? = Layout: Text and feature blocks

LETZTE SUCHEN don't look harmoniously together.

< Quick search: Nice feature that
helps the user to find a hotel nearby.

Hamburg
2. Feb. - 3. Feb.

KURZLICH VON DIR ANGESEHEN

Wir kiimmern uns um alles,
damit Du gntspannt bleiben Last search: Additional to the last
Kanny search result, the app shows the last

Premier Inn Hamburg€ity Miller... Ay hotel the user has opened.
8 HAMBURG

Button: Same button style all over
— the page, easy to understand for the
user.

Du suchst fur heu

= 9 4 &5 | Q 4 o

nterkiinfte Weeken Favoriten AUnterkiinfte

Positive '= Neutral |2 Negativ

Competitive benchmark | Anja Buhrmann 17



Summary of the homepage analysis results

u Positive

» Personal and emotional images to trigger
the desire of the user.

» Headline with question and solution in once.

» Sticky search bar, so that the user can reach
it from everywhere.

» More than one search option
(search bar and flexible button).

» Bottom navigation with all important features
at a glance.

» Cropped parts (images or texts) to show
the user the option to scroll down the page.

= Neutral

» Side scrolling to save space, but sometimes difficult to
understand for the user.

» Logo not shown, not absolutely necessary.

= Negativ

» Different buttons styles, could be more consistent.

B«B

HOTELS

Positive

» Filled up fields for a quicker search.
» Switch between business and personal trip.

= Neutral
» Logo not shown, not absolutely necessary.
= Negativ

» Not enough contrast between the used colors.



Summary of the homepage analysis results

u Positive

» Logo in the center, easy to see and use as a homebutton.

» Quicklinks and menu at the top of the page (sticky).

» Emotional images that trigger the desire of the user.

» Opened menu shows the user all important information
in a glance.

» Buttontext supported bei icons.

= Neutral
» Logo not shown, not absolutely necessary.
= Negativ

» Booking icon does not stand out from the other
icons in the menu.

» Some features are not made for mobile view.

» No search option.

» Language switcher disappears while the menu is open.

» Booking tool is inconspicuous and because of the
missing differentiation between the fields, difficult to
understand.

» Up arrow is just available at the end of the page.

» Sometimes difficult to differentiate what is clickable and
what is not.

trivago

Positive

» Bottom bar navigation with all important features
in a glance.

» Clear and differentiated button style, that communicate
the function.

» Search button easy to find and sticky.

» Shows the last search results for a quick and easy
booking.

» Quick search button, to find a hotel nearby.

» Latest search results shown at first, so that the user can
go on with the last search.

» Consistent button style, easy to understand.

» Fields are not overloaded with information just the
needed facts.

= Neutral

» Logo not shown, not absolutely necessary.
» Important news (for example about Corona) shown.



Competitors
Homepage (Key site)
Search (Key feature)

Accommodation (Key site)
Checklist



App: airbnb

'=| Bottom navigation bar: The
bottom navigation bar is no longer
available. The user can only go
back by using the back arrow.

Positive = Neutral — Negativ

OXN 781 17:23

REISEZIEL UND REISEDATEN JETZT GANZ FLEXIBEL PLANEN

Ich bin flexibel o

ZULETZT GESUCHT

o) Hamburg - Unterkinfte

Ein Wochenende im Feb., Mar. - 2 Gaste
REISEZIELE IN DEINER NAHE

- Berlin
J 6-stindige Fahrtzeit

Hamburg
4-stindige Fahrtzeit

Winterberg

2-stindige Fahrtzeit

Eslohe (Saverland)
h“ ‘,R 2-stindige Fahrtzeit
&1 -

Frankfurt am Main

'=| search bar: No color difference to
the background color. It's not directly
identifiable as a text field.

Flexible Button: User gets a
second possibility to search for a
flexible destination.

Last searches: User gets the
possibility to search again for his last
search option.

Nearby searches: User gets a third
search possibility, by choosing a
destination nearby, chosen by
tracking.

2]



App: airbnb

O3RN #8he17:22

Wonach suchst Wann wirst du

du? dort sein? Wer kommt?
S E—
&~ Hamburg &~ Hamburg & ’ Hamburr_; )
Kalender Flexible Reised —
Finde eine Unterkunft Erwachsene o (+)
Gesamte UnterkiUnfte, Zimmer & i ; ) Ab 13 Jahren \\—/
nehr " ‘ ‘ ;
Janvar '::wn-de*r 12 Jahre ° G/\ ¢
Finde eine Unterkunft fir e are A -
einen Monatsaufenthalt <@
Unterkiunfte fUr Aufenthalte ab
vier Wochen Kleinkinder /\\\
Unter 2 Jahre 0 \-t/
Finde eine Entdeckung
Aktivitaten von und mit 1 Haustiere 77\
Aktiv ' | 0 \
Einheimischen * 1Tag * 2Tage E a Reist du mit einem Assistenztier? Q/
Uberspringen Uberspringen +—
__v __v

Positive = Neutral —= Negativ

Page division: Input fields are
possible to reach with one hand
because they are all in the thumb
zone. Different color and rounded
corners of white background
signalize the user that he is at a lower
surface.

Overview: Overview about the
current search and previous filled
information.

Flexible field: The user gets the
option to search for a flexible time or
date.

. Wording: Message can only be
understand right by reading the
subline.

Input fields: Easy and intuitive to
understand.

Navigation: Possibility to skip the
input fields. Search and Continue
button gets colored by filling out the
input fields.

22



App: airbnb

J = lal

Search: User gets the option to

sea rch again for another _> e Hamburg~Ein Wochenende im...
destination.
Preis Art der Unterkunft s
Bl HUSEN WINTERHUDE
4
jen 105¢€ 3 107€
. P .
Map: Perfect overview about all Praoc
accommodations and the related —_ 76€ o 82¢
prices. i e
{) 1 2
ALTONAER 0133€_ 81€
FISCHMARKT HAFENCITY
Accommodations: The user can
decide whether to choose his view —l Mehr als 300 Unterkinfte

by map or by list.

Q. o A& O

Stobern

steingang

ORR @8)o17:23

= | ——

4

Ausstat

WANDSBEK

[ 24

164€

®

Profi

Bl Positive '= Neutral |2 Negativ

Filter: User can filter his search
more accurate.

= Filter: Second filter elements are
not included in the first one. If so, the
user could filter all in one without
switching between the filter
elements.

Filter: Second filter option shows
the important filter on a glance.

. Image: Image could be cropped
more, to show, like on the other
pages, that there are more
information reachable by scrolling
down.

23



App: B&B

= Back button: The back button I O %R 85191918

is so close to the headline of the

page “search a place” that the user < Einen Ort suchen

could get confused about the Search bar: After typing in the city,
meaning of the arrow. Q, hamburg X <4——  the app proposes destinations and

hotels in that area.

—
Deutschland
er Stralle
, Deutschland
Icons: Icons to underline the Mitte
affiliation of the search result. , Deutschland
> B&B Hotel City-Ost
B&B Hotel -Altona
B&B Hotel -Harburg
B&B Hotel -Nord
Nord
B&B Hotel -Wandsbek

Positive = Neutral — Negativ



App: B&B

u Map: All hotels at a glance with
the prices, so that the user can
compare easily. Additionally the
maps helps to compare distances
between the hotel and other
places.

= Images: Small images of the
hotels, hard to recognize details or
to compare in that size.

Positive = Neutral — Negativ

R N 3ON [651919:18

2 Heute Abend

1 Zimmer, 1 Erwachsener - Hamburg, Deutsc..
Bargteheide
Norderstedt @
Ahrensburg 404
eberg
(2
68,14 € X*
50,07 €
[ 24
Hamburg Glinde
Reinbek
70,14 € Schwarzenbel
Geesthacht
& Seevetal Lauent
Elb
Winsen (Luhe)
Buchholz in
jer Nordheide
62,40 €
Lineburg
209
Lineburger 4
Heide
= Amelinghausen
eGosgle !
% B&B Hotel Hamburg City-Ost

s
Leied,
ey

B&B Hotel Hamburg-Altona

= Information: All information
about the search are shown in the
top of the page. If the search result is
to long, the text is cut off. One line
more would not take that much
space, but it would show all
information about the search.



Mobile website: Once in a lifetime

Positive = Neutral — Negativ

ol e ﬁl

O

@ onceifetime.com/en @)

B
W
LIFETIME

Home
About Us
Destinations
LLxperiences

Contact

News + Gallery

% +33(0) 142152708

8 contact@once-lifetime.com

0 in|

Newsletter

® 3R B2 19:33

= Search: No search option, neither
in the header not in the menu.



App: trivago

Search bar: Clear and easy to
unterstand designed text field.

Location: The user can use the
location pin to search for hotels
nearby.

u Favorites: Shows the most
wanted vacations destinations.

Icons: Icons to underline the
affiliation of the terms.

Positive = Neutral — Negativ

@ Aktuelle Position

LETZTE SUCHEN
Hamburg

2. Feb.-3. Feb

2 Gaste, 1 Zimmer

SUCHVERLAUF LOSCHEN

BELIEBTE REISEZIELE

e Berlin

Stadt - Berlin, Deutschland
@) Hamburg

Stadt - Hamburg, Deutschland
¢ Miinchen

Stadt - Bayern, Deutschland

@ Paris

Stadt - lle-de-France, Frankreich

@ Koln

Stadt - Nordrhein-Westfalen, Deutschiand

¢ London

Stadt - England, GroBbritannien

~ Barcelona

Search result: Last search
results shown to search again.

Delete option: Option to delete
the last search results. Nice
feature, for example, if the user
searched for birthday vacation trip.



Competitors | Homepage | Search | Accommodation | Checklist

App: trivago

JaEN o WEN O %N @one21:28

<  Daten auswahlen
Search bar: Same design like

Hamburg 4+ .
M D M D F the page bevor. Easy to memorize.
2 :Fveb‘. - 3. Feb. 2165§te,1 Zimmer Search fields: User can see all
Februar 2022 — search option he filled in a glance
<> FILTER =| SORTIEREN — and change them directly.
X ¥
<

Filter: Option to filter and sort
— the search results, to help find the
best fitting hotel easier.

14 15 16 17 18

21 22 23 24 25

Date marker: Significantly

28 Premier Inn Hamburg City Mill... ——  marked dates, prevents
# %% 91,8 km vom Zentrum 4 misunderstandings.
Marz 2022 50€ . A zum Angebot >
pro Nacht tiber Premier Inn ‘

Information: All necessary
information about the hotel

- collected in as less space as
needed. Additional the option to
add the hotel to a favorite list.

7 8 9 10 11

14 15 16 17 18

9 sHervorragend 1074 Bewertungam

Anrei Abrei
Viigre > pog Premien L @Y yze. | ——

KAk Q0,6 Kivr vurnr cciun

Daten iibernehmen = Q @ Lo

Unterkiinfte

Maps: Option to see the map
view with all hotels.

Positive '= Neutral |2 Negativ

Competitive benchmark | Anja Buhrmann 28



App: trivago

EJ Weekend: Extra feature at the
bottom menu bar “weekend” The
user can see offers for weekend
trips around his current location.

'=| Hierarchy: Three headlines in
different sizes but the same color,
the hierarchy is not clear enough.

Bl Positive '= Neutral |2 Negativ

vy

@ Aktuelle Stadt
Diisseldorf

t4

Reiseziele fiir Deinen Kurztrip

Amsterdam Niederlande

Hotels und andere Unterkiinfte

[ Hotel
the niu Fender
8.9 - Hervorragend

32% niedriger als
gewdhnlich

. 28. JAN.—- 30. JAN. 45€ /Nacht
-

Weitere Unterkiinfte anzeigen >

opa ) *Rg
o oy N v L@
] < A

Weekend

Image: Emotional image to
catch the attention and increase
the desire to go on vacation.

Headline: Question to the user
to let him think about his weekend
and increase the desire to go on
vacation soon.

Design: Different design to the
shown hotels in the search result
page. Categorized in cities.

29



Summary of the search analysis results

nb B«B
HOTELS

B2 Positive Positive
» Maps gives a perfect overview about all » The app gives proposes while typing into the search bar.

accommodations with prices and the locations. » lcons to underline the affiliation of the search result.
» Input fields are reachable with the thumb.
» User gets on every step an overview about the so far = Neutral

filled search fields.
» Flexible and different search options for the user. » Hotel images too small to see all details.
» Different result view, map oder list. » Search result informations are too long and cut off, one
» Input fields are easy and intuitive to understand. line more could be more helpful to keep the overview.
» Option to skip the input field.

= Negativ

= Negativ
» Back button does not stand out and not easy to find.
» Search bar is not colored differently to the background,
so it's not directly understandable that it's an input field.
» Bottom navigation bar is during the search process not
available.



Summary of the search analysis results

trivago
= Negativ Positive
» No search bar at all. » Clear and easy to understand search bar.

» Location pin to find a hotel nearby.

» Last search results are shown at the search screen, there
is also the option to delete the search results.

» Most wanted vacations are shown.

» lcons to underline the terms.

» Recurring design between the pages.

» Always the option to change the search.

» Filter and sort option for the search results.

» Map with all hotels at a glance.

» All important information about the hotel collected
in a space.

» Emotional images, to trigger the desire of the user.

» Questions used to make the user think about vacation.

= Negativ

» Unstructured headlines hierarchies.



Competitors
Homepage (Key site)
Search (Key feature)

Accommodation (Key site)
Checklist



Competitors | Homepage | Search | Accommodation | Checklist

App: airbnb

I ® AcRiaisoucn O X R B8 08:31

100 % der letzten Gaste haben die

5 Sternen bewertet.

5 Kostenlose Stornierung fir4¢  Das bietet dir diese Unterkunft

% Einige Informationen wurden automi
Ub tzt. Originalsprach iger
ubersetz riginaispracne anzeige! %\\ WLAN
GenieBen Sie lhren Aufenthalt in Han Q v
dieser einzigartigen und modernen
[% Hamburg-AItstadt Herzen der Hamburger Altstadt; Sie| Aufzug

: 43 Quadratmeter.
Elegante Wohnung mi Das Apartment wurde kurzlich renoy

) Waschmaschine
o 463 (8 Bewertungen) - Hamburg,Del  Es besteht aus einem groBen Wohnz

< . Mehranzeigen »

2

Gesamte Unterkunft:
apartment - Gastgeber:in

ist Hesham
Gesamte Unterkunft: apartment

[ Alle 32 Ausstattungsmerkmale anzeigen J
Wo du schlafen wirst

2 Gaste - 1Schlafzimmer - 2 Betten

1Badezimmer . . .
Hier wirst du sein

e VU

-

Gesamte Unterkunft Der genaue Standort wird dir nach der Buchung

Wohnung nur fir dich allein. Schlafzimmer  mitgeteilt. %
" sndi Vadkd 1Queensize-D )
E[I Eigenstandiger Check-in oppelbett, 1 e 5 i

99€ / Nacht ﬁ 106€ / Nacht ﬁ 106€ / Nacht
" " " " i 5 Reservieren
11.Marz - 13. Marz 11.Marz - 13. Marz 11.Marz - 13. Marz

Positive ‘= Neutral |2 Negativ

Competitive benchmark | Anja Buhrmann

Share possibilities: User can share
his search easy and fast.

Icons: Informations are
supported by icons.

'=| slider bullets: On the overview
page there are slider bullets on the
images, now numbers are used.

Rating: Rating star is colored so
that the user can find it directly.

Booking Button: Booking or
reserve button is directly to find.
(Sticky element at the bottom.)

33



Competitors | Homepage | Search | Accommodation | Checklist

App: airbnb

(U}
~ S
BURGER &%
NSTADT QO@
4 U]

[ Alle 8 Bewertungen anzeit

R X e 08:3]

[ Gastgeber:in kontaktieren

Um deine Zahlung zu schitzen, solitest du niemals
auBerhalb der Airbnb-Website oder -App kommunizieren
oder Geld Uberweisen.

SPECHERSTADT =

Hamburg, Deutschland

Esist eine der nobelsten Gegenden
Die Wohnung ist 1 min vom Chilehaut
man ware beeindruckt ;). Die Hafensi

Mehr anzeigen >

* 4,63 - 8 Bewertungen

! Elise
I vor 3 Monaten

Super Lage, gute Ausstattung
der Wohnung und super

106€ / Nacht
| 11.Mérz-13. Mérz

Positive ‘= Neutral |2 Negativ

Competitive benchmark | Anja Buhrmann

Gastgeber:in: Hesham

Mitglied seit August 2017

* 10 Bewertungen <<

a Identitat verifiziert

I love traveling, and when we are awz
home, it is great that someone make

all over the world is a gratifying and ¢
experience. It's like you are... Mehr er

Lizenz- oder Registrierungsnummer:
12-0027624-21

Sprachen: 42l English, Deutsch, Es

[ Gastgeber:in kontaktiere

Um deine Zahlung zu schitzen, solltest du niemg
auBerhalb der Airbnb-Website oder -App komm

Adar Cald itharnvaican

106€ / Nacht
11. Mérz - 13. Marz

Verfugbarkeit >
11.-13. Marz
Hausregeln 5
Check-in: Nach 14:00 Uhr

P PRI 1

srireic
Es gelten die Richtlinien von Airbnb fir réumliche >
Distanzierung sowie weitere Richtlinien
im Zusammenhang mit COVID-19. - Kein
Kohlenmonoxidmelder
Stornierungsbedingungen "

Kostenlose Stornierung fir 48 Stunden

M Dieses Inserat melden

106€ / Nacht
11. Mérz - 13. Marz

Reservieren

Buttons: Different kind of button
style, to differentiate between the
meanings.

Location: User can see the
location on a map, which helps him
to orientate himself.

Icons: Important icons are colored
red to separate them from the other
icons used on the page.

More information: User can get
more information if necessary. “More
information” button saves space.

Divider: Separates the different
sections, so that's easier for the user
to recognize the input.
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Competitors | Homepage | Search | Accommodation | Checklist

App: B&B

Ja =N O RN ®51919:19

Image: Big picture of the
accommodation.

'=| slider: Slider buttons hard to
recognize, because of the color and

size.
Hamburg City-Ost

. Information: Too much — TY @ OJOIOJO] : ;;’f‘ 4.0/5
information at a small space. There is ‘
white space at the bottom of the  — |
page, that could be used to show the Mateior Sl diehar or arstallen Sl Al Emts i . Registration: To book a hotel the
information more detailed. rorEnEgarenund InFerAvtentisitau buchen i user has to be registered to the app.

Hamburg City-Ost

von 49 € /nacht

4+
5 | Button: The button is big and

good to recognized.

Positive '= Neutral |2 Negativ

Competitive benchmark | Anja Buhrmann 35



Mobile website: Once in a lifetime

.-l“:‘.ﬂl @*

\/ll l A CLARIS

5 (W/ 7//%/ €

Bl Positive '= Neutral |2 Negativ

Jl =

garden, the outside heating g
invitation to wellness and re
Push open the front door anc
yourself in a haven of pe
cultivates a taste for secr

discretion.

Amenities

Indoor Olivie
swimming pool treatment

ST | O3 N @519 20:16

A rich cultural
heritage

A preserved
ecosystem

Outdoor activities

Concierge Butler

Sand box Criqu

Local market <
basket

“You live on a very
heautiful island that I h

some reason to cherish

ROOMS SUITLES

> ‘

B2 Header: Sticky header to help the
user orientate himself on every part
of the homepage.

. Elements: The used tap menu
could shows more information, but
it's not understandable for the user
that he has to click at the text
element.

'=| Mobil first: The bullet element is
not made for mobil view, which can
be seen at the wraps.

= Side Navigation: Side navigation
helps to make the page shorter, so
that the user doesn’t has to scroll so
long. Gives the user the opportunity
to see more information.
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Mobile website: Once in a lifetime

Ja =N O% 4 =N O A=N O3 R @61 20:17

L — ‘ 0& — EN ‘ L A

N A A N A
LIFETIME LIFETIME LIFETIME

ROOMS SUI'TI

ADDRLSS
HOTLL

U
Subscribe to
receive our latest
news and
information

Premium room

Your Email

Book now

Kurzbefehle | Kartendaten

Address

IN A

5 rue du Général Lapasset 174 LIFETIME

Positive = Neutral —= Negativ

Header: Sticky header to help the
user orientate himself on every part
of the homepage.

— Newsletter: The newsletter feature
is designed as a normal text part at
the page. If it really wants to be found
by the user and not be scrolled over,
it should be more concise.

Maps: Helps to find the location
and to get some route information.

= Button: “‘Book now" button should
be more concise.

= Up Arrow: The button is just
available in the footer, should be
accessible from anywhere on the

page.



Competitors | Homepage | Search | Accommodation | Checklist

App: trivago

Back: Back button at the top AR OX N We19:24
left side, learned and easy to find. |

(Should change the color ST
depending on the background.)

Premier Inn Hamburg
City Millerntor hotel

*hk

UNSER EMPFOHLENES ANGEBOT

Premier Inn 50€ > 4
pro Nacht

WEITERE ANGEBOTE

Premier Inn 50€ N —
Amend or cancel up to Ipmont.. pro Nacht
50€

: : zum Angebot > —
_pro Nacht iiber Premier Inn
T

Positive '= Neutral |2 Negativ

Competitive benchmark | Anja Buhrmann

Quicklinks: User has the option to
share or to save the hotel as a
favorite.

Bubbles: User understands
directly that there are more pictures
he can see by switching so the side.

B Best Price: Best Deal offer is
shown at the top and highlighted in
green to make it more concise.

'=| Button: The button to see the offer
is less concise than the button in the
middle of the page, even though
they have the same meaning.
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Summary of the accommodation analysis results

u Positive

» Different kind of button styles to differentiate
between the meanings.

» Share feature button.

» Location shown in a map, helps to orientate.

» Color used to categorize the importance of the
informations.

» More information button to save space.

» Separation of the different sections to give the
user a better overview and orientation.

» Booking button sticky at the bottom, so that
the button is always reachable.

= Negativ

» Non-continuous slider elements.

B«B

HOTELS

Positive

» Big picture of the hotel at the top.
» Booking / Signing in button is good to recognize.

= Negativ

» Slider buttons are hard to identify.
» To book a hotel the user has to be registered. There

should be an alternative option or the user should get an
advantage when he signs up.

» Too much information at a small space.

» White space could be used to show information more
detailed.



Summary of the accommodation analysis results

u Positive

» Sticky header.

» Google maps to help find the location and route
information.

= Neutral

» Side scrolling to save space.

= Negativ

» Newsletter feature is too inconspicuous.
» Arrow up button only in the footer.

» Tap menu not recognizable.

» Elements partly don't work on mobile screen.
» “Book now" button should be more concise.

trivago

Positive

» Best price / deal offer is shown at the top.

» Option to share or to save the searched hotel.
» Back button at the top is easy to find.

» Slider bubbles easy to see and to identify.

£ Negativ

» Use of different button styles on buttons with the
same meaning.

» Back button on the picture should be changing the
color depending on the color of the picture.



Competitors
Homepage (Key site)
Search (Key feature)

Accommodation (Key site)
Checklist



Checklist for a new hotel booking app

Search Field

Filled up for quicker search.

Sticky, reachable from everywhere of the site and on
every lower surface.

More than one option so search at the page, ex. flexible
vacation search.

The user should get proposes while typing into the
search field.

Clear and easy to understand and to find at the page.

Content and features

Headline with question and solution in once,

to bind trust.

Last search results shown to continue the search.

Most wanted vacations shown under the search.

There should alway be the option to change the search
easily.

There should be filter and sort option for the search
results.

Search result should be shown in a map and list.

The search result page should show all important
information about the hotel in a small space.

Input fields should be reachable with the thumb.

Use of google maps to get route information and to use
the navigation system.

Up arrow if the site gets too long.

Share options.

More information button so save space if possible.

Menu and navigation

Bottom navigation reachable from every site with the
most important features.

Design and structure

Consistent button style.

lcons to support text parts.

Enough contrast between the used colors.

Booking button has to stand out from the rest of the
content.

Always mobile first!

Images should be personal and emotional to trigger
desires and they should be big enough to get a feeling
for the accommodation.

Cropped text or image parts to show scroll options.
Back button should be easy to identify.

Structured and defined headline hierarchies.

Input fields should be easy and intuitive to understand.
Slider bubbles good to recognize at different pictures.
There shouldn't be white unused space.

Information should get enough space to understand
them.

Color could be used to differentiate the importance of
different information.

Booking button at the bottom of the side helps to get a
faster booking closure.



