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Information about the session

Apps included in the analyses:

DOYLE COLLECTION Barce|6

Person involved in the analyses:
2

Time for the analyses:
4 hours

Date:
22.04.2022

Diagramm Tool:
Mural

Objectives

» Review the research

» Taking notes and use them to create an affinity diagram
» Learn how to put structure on qualitative research data
» Learn the power of collaborative analysis
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Important observations from competitive benchmark

Apps that were used:
Airbnb (red)

Once in a lifetime (blue)
B&B (light green)
Trivago (yellow)

Additionale label because of
duplicate content:
Booking (grey)

Date of research:
05.04.2022




Modern design
look

Feature that help the
user pick up their last
search result and to
go on with their
search

Show Information
like "only 2 rooms
left" less
aggressively

Features that give
additional options to
the last search
result of the user

Possibility to cross
out at the map
every hotel that |
don't want to see
any futher

Possibility of
cancellation

Important observations from online survey

Possibility to
create favorite
hotels

Functions should be
easy to learn on one
visit and easy

to recognize on the
next visit

Number of respondents:

15

Date of research:

08.04.2022



Pop up windows
to big so that the
user doesn't see
the X

Information about
the hotel and the
area around
shown

Extra offers are
not expected
at this moment

User can' find

the location
option

The option to
select a month is
to slowly

Reviews from
other website
should be shown
(like trip advicsor)
to get more trust

Proffessional
images of the
hotels, all in one
design style

No direct
information about
the location of the
hotel found

User likes the
images at the top
to get a direct
overview

User doesn't
scroll down on
the fist page

Short emotional
videos of locations
and nice places

Plus for extra
offers is not
understandable
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Important observations from note taking

Icons is not self-
explanatory

Search page
klick on the name
of the hotel has
no effect

Check in and check
out field not in the
same calendar,
confuses the user

No option to
change the
currency

Apps that were used:
Barcélo (dark green)
Doyle Collection (purple)

Date of research:
10.04.2022



doesn't trust the
review stars so
original reviews
from persons are
important

wishes option to
differentiate
between
business trip an
vacation

maps view to see
where the hotel
is located

user likes the
added option to
see hotels that are
matching to the
search

there should be
the possibility to
see all reviews

user doesn't like
that the matching
search hotels are
without a price

user wishes the
option to see the
prices for different
dates to compare
them easily

wishes a more
intelligent
compare option
between different
hotels

price slider should
be in bigger price
steps

User likes the list
view more than the
map to get an
overview through
the pictures

heart function to
save the hotel
search for later or
the share and show
it to others

Important observations from usability test

Equipment
location and
price as main
booking criteria

switches to maps
to search for
attractions in the
location of the
hotel

likes the option to
compare two or
more hotels
directly in the app
in a table diagram

Apps that were used:
Booking (grey)
Trivago (yellow)

Additionale label because of
duplicate content:
B&B (green)

Date of research:
15.04.2022
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Grouping and sorting the results
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[a—"—

A Possiilty of
=] Modern design cancellation
SR ook
——

EED) [eec] e m e
."-|H=E b e e
.m o e
Features

First page Menu / Navigation Search field

e st sear
resutof the ser
[riocc) . o] oo once ] [onc-] Feaure atnepte
Ret ik e st
sotan o
oonwihner

)

Filter options ) :
Result page P Reviews and Rating
price sider shouid wahes s mare
Do igger e inaoent
= Compar oton
Setween aerent
g oy
e ()]
(Eetiy) o) o )
Equipment
s there shoud be I
price s main the possity o Eisoly u e
‘booking. SRR ‘every hotel that |
Gomtvanttasee
am mm oy
am
mapsviewtosse  vewmare enhe e s
oo as 1o
‘where the hotel map to get an d fate to search for "
Slocatea pirirm sctons e
encurss busness o locaton o e
o
)
[ecoto][os]

p——

. , S rell  [sicedceion
Hotel site  Hotel images e teahos hatare
el =

ey e

S . o

user doesnt ke kbl
Possibilityto  thatthemaihng  SEPRCL
createfovorte e ae  GEL
hotels in sble disgram

heartfnctonto.
save ne otel
Sesrn for ter o
he s an s




Affinity diagram information | Research review | Grouping and sorting | Process documentation

Group 1 - Important for all sites

&

w
w

Pop up windows
to big so that the
user doesn't see

the X

Design

Icons is not self-
explanatory

il



Affinity diagram information | Research review | Grouping and sorting | Process documentation

Group 2 - First page

Menu / Navigation Search field Features

Search page
klick on the name
of the hotel has
no effect

User doesn't Short emotional
scroll down on videos of locations
the fist page and nice places
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Group 3 - Result page

Filter options

Reviews and Rating Features
. : . Reviews from wishes a more
Show Information price slider should Uhe el i other website intelligent
like "only 2 rooms beiinibiggenprice select a month is should be shown compare option
left" less steps to slowly (like trip advicsor) between different
aggressively to get more trust hotels
Lairbnb |

No direct Equipment User can' find Check in and check dot?sn‘t trust the
information about location and - out field not in the review stars so there Sh?u_h_j be IMeEssEilidy o @ress
the location of the e 25 i the location S original reviews the possibility to out at the map
hotel found booking criteria option confuses the user from persons are see all reviews ey et i
important don't want to see
7 any futher

: User likes the list wishes option to switches to maps
maps view to see view more than the differentiate to search for
where the hotel map to get an between attractions in the
is located overview through business trip an location of the

the pictures .
vacation hotel
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Group 4 - Hotel page

Information about
the hotel and the
area around
shown

Hotel images

Proffessional
images of the
hotels, all in one
design style

[ Once J{ airbnb

User likes the
images at the top
to get a direct
overview

Features

Possibility to
create favorite
hotels

heart function to
save the hotel
search for later or
the share and show
it to others

user wishes the
option to see the
prices for different
dates to compare
them easily

user doesn't like
that the matching
search hotels are
without a price

user likes the
added option to
see hotels that are
matching to the
search

likes the option to
compare two or
more hotels
directly in the app
in a table diagram

14
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Group 5 - Booking page

Possibility of
cancellation

Offers

No option to Plus for extra Extra offers are
change the offers is not not expected

currency understandable at this moment

15
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Sticky notes



